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Resumes Should Be Written As Ads, Says Veteran Marketing Copywriter
Raleigh, NC—Just as most companies market their products and services using  advertising, so too do job hunters. Except that instead of commercials, display and banner ads, and classifieds, job seekers use resumes.

So given the similarities between marketing things and marketing people, Purple Rooster Marketing, Inc., has launched a Personal Marketing division called Purple Rooster Resumes. 

Purple Rooster Resumes provides custom resume-writing and preparation services for job seekers at all stages of their careers, from recent graduates to the newly laid off to mid-life career changers. Despite their different needs and situations, all job hunters need the same thing: an attention-getting resume.

“The problem with most resumes is that people don’t realize that they’re writing an ad about themselves,” said Suzanne M. Wood, president of Purple Rooster Marketing and its new division, Purple Rooster Resumes. “Instead, they create a laundry list of jobs they’ve had instead of focusing on what they can do for the employer. Like all good ads, resumes should focus more on the benefits than the features—features being, in this case, employment history, job functions, and so on.”
Another similarity between ads and resumes is the speed with which people read them. Just as print ads and even commercials have to grab people right away, resumes have to make an employer want to keep reading.

“You only have about 17 seconds before they decide if they’re going to keep reading your resume or not,” said Wood. “Maybe hiring folks used to spend a half a minute or so scanning, but with so many job hunters flooding the market, they are spending less and less time with each resume that crosses their desks. So there’s no room for a vaguely written objective or a sloppily created format.”
Wood uses her 11 years of marketing-writing experience to help job seekers discover their best selling points and match them to a job or industry’s requirements. She has developed a fun, painless questionnaire that helps people remember accomplishments and skills they never thought were important enough to include in a resume. For instance, Wood once worked with a young man who neglected to include the fact that he had been an All-City, varsity football star, an accomplishment that spoke to his leadership skills.

“Just as companies turn to ad agencies to develop their ads because they’re too close to their product, job hunters should consider using someone who is objective enough to see all the qualities and accomplishments that make them an ideal job candidate.”

For more information on Purple Rooster Resumes, visit www.purpleroosterresumes.com or call 919-830-4952.

